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The Bureau of Mines has de- 
veloped a portable telephone sys- ° 
tem for use in mines, making use 
of minute hearing aid parts. The 
parts include earplugs, micro- 
phones, transistors and batter- 
ies. 


x * * 

An atomic-powered battery, 
no larger than a coughdrop, will 
be commercially available within 
the next three years, according 
to the Illinois Institute of Tech- 
nology. The battery could be 
used in hearing aids, IIT re- 
ports. 

x * * 

Singer Johnnie Ray, who has 
been wearing a hearing aid for 
years, may be operated on with 
the hope of restoring his hear- 
ing, according to Columnist 
Leonard Lyons. The operation 
is reportedly to be performed 
by Dr. Samuel Rosen of New 
York. 

x * * 

The perfect hearing aid is at 
hand, if reports from the recent 
sixth International Congress of 
Otolaryngology give an inkling 
to the future. 

At the meeting, Dr. Maurice 
Aubert, of Nice, France, report- 
ed that a wireless hearing aid 
entirely concealed in the ear 
cavities is now in the experi- 
mental states. It will need no 
outside power for magnification 
of sound, he said. Tiny thermo- 
electric couples would be pow- 
ered by the difference in tem- 
perature of the middle and 
outer ear. 


ae eae 

A tiny dry-cell battery that 
can be recharged for years was 
developed by the Navy for 
guided missiles and mines, the 
New York Times reports. It is 
available for civilian use in 
hearing aids, the Times said. 


x * * 

The Society of Hearing Aid 
Audiologists will hold their an- 
nual meeting at the LaSalle 
Hotel in Chicago on October 
11th and 12th. 
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Are too many businessmen in 
this country working them- 
selves to death? 

To read the rash of articles 
in national publications, the re- 
ports from medical researchers 
and surveys, the answer is 
“Yes.” 

And this brings us to a talk 
given recently at the Rotary 
Club in Detroit, a talk that, per- 
haps, has a message for all of 
OO 5 
The speaker was a brilliant 
young businessman named Paul 
Sampson, driving force in a 
printing, direct-mail advertising 
and distribution business. 

He didn’t talk in vague gen- 
eralities, and yet what he had 
to say was not new. But it 
drove home to everyone of the 
several hundred people present 
because of his sincerity. 

There was no doubt of Samp- 


son’s sincerity, since he had ar- 
rived at his code for living and 
being successful at the same 
time after nearly having a com- 
plete breakdown. 

Here are the three main 
points he stressed: 

1. Start each day with the de- 
termination to think positively 
all day long. 

2. Live one day at a time and 
put each business day into a 
compartment apart from the 
rest of your life. 

3. Rely on God and prayer 
not just on weekends but fre- 
quently through the day. 

That this code worked for 
Sampson, there seems little 
doubt. He pulled himself back 
from the chasm of a nervous 
breakdown, went on to greater 
business success, and can relax, 
have fun and lots of time for his 
family. 

In a business such as ours, 
there is an inclination some- 
times, after a hard day of listen- 
ing to customers’ complaints, to 
feel that customers are unreal- 
istic and unreasonable. 





What Sampson is saying is 
that we should take stock at 
that point. 

Realize you are thinking neg- 
atively, throw aside the emo- 
tional approach, and _ instead 
concentrate on the customer’s 
problem and that alone. 

The problem will be solved 
much quicker that way, and 
there will be far less wear and 
tear on you. 

Secondly, when you _ start 
each day, don’t recall the mis- 
takes or failures of the day be- 
fore. Don’t anticipate the prob- 
lems of tomorrow, either. 

Live each day, one at a time, 
letting each stand by itself. 

As for reliance on God and 
prayer, a few years ago it would 
have been considered “unmod- 
ern” to do such a thing. That 
is not so today, but nevertheless 
many of us forget that God 
oversees our destiny and that 
our working life is not separate 
from the rest. 

And, Mr. Sampson is a LIV- 
ING example that his three-step 
plan works. 
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ofa 
Major New Development 
in Electronic Hearing Assistance 










True-Sound 
V-100 


} (Monaural) 
Vicon engineers have extended the usefulness of electronic 


hearing assistance into fields previously not attained. They have \ 
broken technical barriers that limited hearing aids. Briefly, the new V-200 . 
Vicon True-Sound hearing instruments provide these things: (Stereophonic) \ 


Clear sound distortion less than 3% at 1000 cps, at full rated output! 


Wide range 300 cycles to over 3,000 cycles per second! Nearly an 
octave below and 700-800 cycles above previous useful 


response! Effect on Hearing Aid Industry 
Power up to 130 decibels, over the entire response range! Technological break-throughs in any in- 
1 d PET IE dustry invariably have far-reaching effects, on 
rue soun smooth amplification of the entire range, in proportion 44, industry. Vicon’s developments in. elec- 

to natural loudness. No painful, squawking “peaks”. r : : : : 
‘ RL : Z tronic hearing assistance will, we believe, prove 
Quiet virtual elimination of electronic noise. No snap, ‘ eK 

crackle and pop”. no exception. As antibiotics have changed the 


pharmaceutical industry, so, we believe, will the 
Vicon developments extend and change the 
hearing aid industry. This change, of course, 
will be resisted and attacked. But it cannot be 
stopped, because it provides better hearing for 
more people. 


The “Neglected One-Fifth” 

The new Vicon True-Sound instruments were designed for 
the “neglected 20%”—the people whose hearing losses (congenital 
or adventitious) are severe or profound. By providing unpeaked, 
undistorted great power over a wide range for these “problem 
cases”, Vicon instruments can also give better hearing than ever Qualified Dealers 
before to all people with hearing losses, through use of lower Qualified dealers have been appointed in 
setting on the volume control. Tone adjustment provides addi- 


al ked herman h Sie oe ihe © h some cities; dealers in other cities are being 
tional unpeaked emphasis for those who need it in the “speech- appointed now. We solicit inquiries. 
clarity” tones. 


'B ie In Production Now 
oljove what hear Vi Both the Vicon V-100 (monaural) and 
¥ Ou trom (COM V-200 (stereophonic) True-Sound Hearing In- 


CON), Ine. 108 Vicon Bldg. COLORADO SPRINGS, COLORADO struments are in production now. Orders are 
CR tent cin am ame cane so gp come mes om oy being filled in the order they are received. 














l l IC ON), Inc. 103 Vicon Bldg. COLORADO SPRINGS, COLORADO I< 

l (_] Please send me the brochure, “For Your Problem Cases”. I ro Send for re raat * 

l (] Please send me information about Vicon dealership. \ For Your Prob nie Cases 

| l More complete information about the ad- 
ae | vances made by Vicon engineers is available in 
| ADDRESS | the new brochure, “For Your Problem Cases.” 
i on ah aaa 1 We will be glad to send you a copy on request. 
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me of the famous Lotus 
and 90's Tap among many 
fer features, the LaSalle Hotel 
has 1,000 rooms in 22 stories. 


A program of keen interest 
to members of the Society has 
been planned for the SHAA an- 
nual convention to be held Octo- 
ber 11 and 12 at the LaSalle 
Hotel in Chicago. 

Members of the Society as 
well as prospective new mem- 
bers and others will be welcome 
to all open meetings. 

Before listing panels, speak- 
ers, and topics, it should be 
pointed out that there may be, 
and no doubt will be, changes 
before the next issue of Aude- 
cibel. 

The next issue will carry the 
complete program with times 
and instructions. It will be 
suitable as a guide to the entire 
convention. 

Many of those persons in- 
cluded in the tentative plans, 
here listed, have already writ- 
ten their acceptance of posi- 
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tions on panels, or as modera- 
tors, or as speakers. 

The rest had not had time 
to reply before this issue went 
to press. 

Invited to speak at times as 
yet unspecified were two top 
Federal agency officials, John 
W.‘ Gwynne, chairman of the 
Federal Trade Commission, and 
Dr. Allen V. Astin, director of 
the Bureau of Standards. 

Gwynne’s viewpoint on the 
hearing aid industry and its 
problems as well as the prob- 
lems of business in general, will 
carry considerable weight. 

Dr. Astin is to discuss the 
methods and techniques em- 
ployed in evaluating hearing 
aids for the Veteran’s Adminis- 
tration. 

Luncheon speakers for the 
two days are to be SHAA mem- 
bers, Charles A. Lowe, of Chi- 
cago, who will speak on “How 
To Increase Your Profit,” and 
Mrs. H. A. (Kathryn) Lyons, 
of Peoria, Illinois, who will dis- 
cuss the subject, “Future 
Goals.” 

The evening of Thursday, 
October 10, will be taken up 
with advanced registration, the 
Governors’ meeting, and meet- 
ings of the Board of Examiners 
and Board of Certification. 

Those interested in joining 
the Society or in discussing 





OCTOBER 11-12 


Where mer and women of good will in the hearing 


aid industry may meet to gain greater understanding 
of their industry wide problems. 


certification may talk with the 
members of the Board of Exam- 
iners at that time. 

Those wishing to take oral 
examinations should also take 
this opportunity to contact the 
Board of Examiners. 

The general convention will 
open at 9:00 a.m., Friday, Octo- 
ber 12, with a call to order by 
SHAA President, Thornton 
Zanolli, of Detroit, and a wel- 
coming address by Maurice 
Shoup, of Chicago. 

After the President’s address 
and a brief review of the con- 
vention program, there will be 
a panel discussion on stereo- 
phonic and binaural, as opposed 
to monaural, hearing aid fit- 


(see SHAA on page 14) 







sue of AUDE 
complete 
SHAA A 


gram 
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"| switched to Maico and doubled my sales 
with Special Instruments and referrals”’ 


says Sidney Rule of the Maico San Jose Hearing Center, San Jose, Calif. 


*‘After 21 years with another hearing aid company, 

it was refreshing to find Maico to be so helpfully 

EXCELLENT OPPORTUNITIES progressive and considerate. Their policies are 
easily doubling my anticipated income. 

FOR MAICO DISTRIBUTORS 


(8 THESE OPEN AREAS: OPEN THE DOOR TO NEW BUSINESS WITH MAICO 


‘s Worth T You, too, can increase your income substantially and open doors to new 
Fort Worth, Texas business with Maico. Maico Special Instrument sales to industries, 
® Knoxville, Tennessee schools, and doctors can mean “‘plus’’ business for you. 


® Santa Barbara, Calif. Join the many enthusiastic Maico distributors throughout the 

United States and Canada. Maico offers a complete line of precision-made 
Audiometers, electronic Stethetrons for the medical profession, and 
group hearing aid units for the teaching of. hard-of-hearing students. 90% 


of all hearing tests performed in this country today are made on Maico 
Audiometers. 


If you are interested in a re- 
warding Maico distributorship 
in one of the above areas, write 


Earl G. Peterson 


MAICO CO., Mpls., Minn, You Can Pa G q Cc 0 


Rely On HEARING AIDS and SPECIAL INSTRUMENTS 


23 NORTH THIRD STREET, MINNEAPOLIS 1, MINNESOTA 












Che hearing aid line that 


AHEAD-OF-THE-FIELD SCIENTIFICALLY DESIGNED 


HEARING AIDS FOR EVERY HEARING LOSS 


Concmaster Midget Barrette 


Designed exclusively for women. 
Shaped to fit the contour of the 
head—easily concealed even in thin 
hair—powerful—economical—complete 
freedom of activity. Uses 675 battery. 






Concmaster Midget - ~ 
Cordless Barrette 


Curved to fit the contour of 
the head—no receiver button 
—superb wide range tone. Just 
clip in the hair. Weighs fraction 
of an ounce. Uses 675 battery. 


ces Conemaster 400 


4 transistor push-pull circuit for 
extreme losses. Uses E401 battery. Ideal 
for bone conduction cases. Small, 

light and with power to spare. High 
gain with minimum distortion. 

Your hard-to-please prospects will bless 


Se you for carrying this aid. 








: Concmaster Midget Earette 


aatit ies a unnoticed behind one ear, 


Feather light and earemusl 


Nothing interferes with! 
complete freedom. Hear! 
right at ear level. “675” 
energizer offers amaz 
ing economy. Givel 
80-90 hours service., 





Conemaster 612 and 700. . 


The “612” is the very finest insmall 
conventional type aids. Available in 
regular power or low power for 
borderline cases. The “700” combines 
high power with extremely low 
distortion. The finest for real problem . 
cases. Available in high power (401), 

and ultra high power (152). 

Both of these models available with 
telephone pick-up coil. 





Conemaster Super Earett 


Worn entirely on either ear. Lig 
weight and comfortable. Incon- 

ss spicuous on men—completely 

a hidden on women. core 








of power and the 625 battery 

gives 175-200 hours service. Unique 
uve interchangeable connectors 
permit a perfect fit for any 
size ear. Complete freedom 
from clothing noise. | 
Available in four colors. 
















TONEMASTER'S AGGRESSIVE MERCHANDISING PROGRAM 
Tonemaster’s dynamic advertising and merchandising 
program is specifically designed to develop quality leads 
from every market in the United States and Canada— 
producing high volume sales for every Tonemaster 
Dealer. Advertising mats, counter cards, literature, fold- 
ers, mailers, letterheads, and other merchandising helps 






are all available to Tonemaster Dealers. Factory paid 
advertising both national and in key dealer markets | 
supplement each dealer's own efforts. 
Write for complete Dealer Proposal Manual containing 
information on other famous Tonemaster on-the-head in- 
struments and conventional aids. 





arette 


ful—fits 
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t revolutionized an industry! 


. hair style. Inconspicuous on men—completely hidden on women. 








TONEMASTER Anuwowrves two NEW 
_. +>. HEARING AIDS! 


= NEW Midget Cordless Earrette 


Takes the receiver out of the ear forever. Worn entirely on either ear—for either men or 
women. Use the telephone naturally. Wide response built-in receiver has beautiful 
tone. Full range volume control and off-on switch give complete adjustment 
at the touch of a finger. Ingenious tubing assembly holds aid 
securely in place and also carries sound to an invisible-type 
earmold. Built-in tone attenuators permit response change if de- 
sired simply by changing tubing assembly. Power for all but 
severest losses. Colors to blend with the hair. 675 battery 

= ar gives 80-90 hours service. 






NEW Midget Eyeglass Model 


Designed to be attached to any pair of glasses with narrow plastic bows, the most 
popular type today. No bulky, heavy frames. No receiver in the ear—no corrosion 
at the hinges, no wires to string and glue. Fitting i is as simple in the field as in 
the office. The aid won’t interfere with a man’s hat or a WOMAN'S gees 

eS. 







Built-in wide-range receiver gives plenty of power for a 65 
to 70 db loss. Economical 675 battery gives 80-90 hours service. 
Comes in four colors—brown, gray, black or blonde. 





Your inquiry is cordially invited. All communications will be held in strict confidence. 


“TONEMASTER= MANUFACTURING COMPANY 


$e Seg mS 


| 128 SOUTH MONROE © PEORIA, ILL. © PHONE 6-0871 


.e 








It isn’t often a person can 
have the satisfaction of doing 
the right thing and making a 
profit, too, Mr. Hearwell re- 
flected one terribly hot after- 
noon. 

This satisfaction, of course, 
had nothing to do with the air 
conditioning system in his of- 
fice, which had broken down 
and was being repaired right 
then. 

No, it had to do with Mrs. 
Potter. 

Mrs. Potter had just left his 















office. He had tested her hear- 
ing, found a decided deficiency 
in both ears and fitted her with 
a hearing aid he knew would 
bring her back to full contact 
with the noisy world — if she 
didn’t take it off, adjusted it for 
the next 10 days and checked 
with him if it wasn’t satis- 
factory. 

The satisfaction really had 
nothing to do with Mrs. Potter’s 
hearing aid, either. It was 
what Mrs. Potter had said to 
him... 

“Mr. Hearwell, I was per- 
suaded to come to you by Irma 
Jackson,” Mrs. Potter had said. 

This was the remark that had 
made Mr. Hearwell feel so good. 

Irma Jackson had .come to 
Hearwell’s office two months 
before. He had tested her hear- 
ing, tried several hearing aids 
of the type suited to her deaf- 
ness and none of them seemed 
satisfactory. 

There was another type of 
hearing aid, one that he would 
have recommended if he had 
had it in stock, that he felt sure 
Irma Jackson wanted to try. 

So to be brief, Mr. Hearwell 
had called George Crawson, 
who was a competitor, who was 
active in the SHAA, as was Mr. 
Hearwell, and who was a man 
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who had Mr. Hearwell’s profes- 
sional respect. 

Crawson did have the hear- 
ing aid. 

Mr. Hearwell explained Mrs. 
Jackson’s needs and the results 
of her tests to Crawson. Then 
he told Mrs. Jackson that it was 
his professional opinion that 
Mr. Crawson had the type of 
hearing aid she wanted and he 
would give her excellent care 
and service. 

Carefully he explained that 
with her permission, he was 


going to refer her to Mr. Craw- 
son whose ability he held in 
high respect. 

Mrs. Jackson went to George 


Crawson. Hearwell’s estimate 
of the problem had been cor- 
rect. Crawson fitted her with 
a hearing aid. 

Crawson called and thanked 
Hearwell for the customer. 

Until Mrs. Potter’s visit, that 
action by Mr. Hearwell had 
seemed a clear victory for 
ethics, but a business loss. But 
now he had tangible proof that 
it wasn’t so. Here was Mrs. 
Potter. 

“l’m almost ashamed _ to 
admit,” Mrs. Potter had said, 
“that I have probably needed a 
hearing aid for years but was 
afraid to come to a dealer until 
Irma told me about you.” 





“Why were you afraid?” Mr. 
Hearwell had asked, imagining 
the answer. 

“I was afraid of getting into 
the hands of a person who 
would fit me with a hearing aid 
whether I needed one or not. 
After I heard what Irma had 
to say, I knew my fears were 
groundless,” she said. 


The entire episode made Mr. 
Hearwell recall his own feel- 
ings before he had joined the 
SHAA. He had tended to judge 
his competitors by their mis- 
takes — the dissatisfied clients 
who came to him. 

He thought about how much 
he had gained from the meet- 
ings of the Society, learning the 
strong points of his competi- 
tors, benefiting from their ex- 
periences, letting them benefit 
from his own. 

He had found long ago that 
his competitor’s intent was 
usually good, if sometimes mis- 


guided. And when his com- 
petitor realized that Hearwell 
wasn’t a boogey-man, it tended 
to make things much better for 
not only the hard of hearing 
but the dealers. 

Maybe, Mr. Hearwell said to 
himself, that’s too much the- 
orizing — but on the facts there 
was one conclusion he could 


' draw. 


By being ethical, he had 
brought the industry two cus- 
tomers, both satisfied, and had 
suffered no loss to himself. But 
if he had just put the immediate 
sale first and sold a hearing aid 
that would not have been satis- 
factory he might have created 
one more “enemy” of the hear- 
ing aids — and not have sold a 
hearing aid to a former 
“enemy” of the industry. 
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One by one the barriers to universal 
to a adoption of hearing aids by the hard of 
hearing have been swept away. 


From the Raytheon vacuum tubes of 


mu lti -Jn illion 1939, to the lower drain Raytheon tubes 


that made possible the single-unit hear- 
ing aid, to Raytheon Hearing Aid Tran- 


d ll Ms d t sistors, and finally the tiniest Raytheon 
O ar in us r Vy Transistors: of today, Raytheon has had 
an important share of the responsibility 
for the ever-widening use of hearing aids. 
















The new hearing aids, employing these 
ultra-small and ultra-effective Transis- 
tors, remove the last remaining objection 
to hearing aid use. They help make the 
modern hearing aid virtually invisible 
(in spectacle frames, under the hair, in 
the ear, behind the ear, etc.), yet their 
tiny size has not diminished the high effi- 
ciency and dependability that hearing aid 
makers and users have learned to expect 
of Raytheon. 


® 
Excellence in Electronics 


RAYTHEON 


MANUFACTURING 
COMPANY 
Semiconductor Division 


BOSTON: 150 California St., Newton 58, Bigelow 4-7500 » CHICAGO: 9501 Grand Ave., Franklin Park, TUxedo 9-5400 
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Macrovox Amplifier Available 

The Macrovox, an amplifier 
for projecting the voice of the 
laryngetomee speaker, is a light 
weight, high quality instrument, 
constructed to give long and 
trouble free service. An exact 
match of speaker, transistors, 
transformers and other com- 
ponent parts assures a satisfac- 
tory amplification of the esoph- 
ageal voice. 


xk * * 
Maico Distributors Meet 


More than 140 Maico distribu- 
tors in the United States and 
Canada have won special rec- 
ognition for their sales efforts. 

They are winners of “Presi- 
dent’s Achievement Award” 
plaques given by L. A. Watson, 





MAICO DEALERS 
. .. hold sales meeting 


president of the Maico Company. 
Quoats were based on evalua- 
tions of their territory potentials 
as well as past performances. 

Distributors enthusiasm for 
the event was so great Mr. Wat- 
son states, that presentation of 
the awards will be made an an- 
nual event to permit company 
recognition of outstanding dis- 
tributor accomplishment. 

x k * 

New Dahlberg 1957 “Optic Ear” 
Sets Sales Record 

Analysis of first quarter sales 
shows the new, 1957 “Optic 
Ear,” to be America’s most 
wanted hearing glasses, accord- 
ing to K. H. Dahlberg, president 


Page 12 





PRODUCTS and PEOPLE 





The picture at left 
shows a battery being 
fitted in the battery 
compartment of Dahl- 
berg’s new Optic Ear. 


of the Dahlberg Company of 
Golden Valley, Minnesota. 

“Optic-Ear” provides monural 
or binaural correction with equal 
simplicity because the entire 
hearing circuit is contained in a 
single temple. “Optic-Ear,” 
now in its second year of pro- 
duction, leads all other hearing 
aids in Dahlberg sales for the 
first quarter of 1957. 


a ER 


Qualitone Re-elects Burger 
President, Appoints B. E. 
McDermain Sales Rep. 

R. T. Burger, one of the char- 
ter members of the Qualitone 
Company, was unanimously re- 
elected president by the Quali- 
tone board of directors at its an- 
nual meeting held in Minneapo- 
lis in June. Other officers 
elected by the board of directors 
were Mas Harada, vice president 
in charge of engineering, C. H. 
Hinz, vice president in charge 
of sales. E. H. Ejicten was 
elected secretary - treasurer of 
the company. 


eee ae 


Book On Industrial 
Compensation Decisions 


One of the most pressing 
problems for plant safety per- 
sonnel, attorneys, insurance 
companies, and other persons 
and companies concerned with 
industrial compensation claims, 
has been the lack of compiled in- 
formation on past cases involv- 
ing such accidents. 

To satisfy this need, a new 











491 page book has been publish- 
ed that enables quick compari- 
son of all pertinent decisions ac- 
cording to specific injuries, the 
legal reference is given for each 
case including the complete 
name of the case, the court in 
which it was tried, the date, and 
the legal reference number. 

Copies of the book may be ob- 
tained from Occupational Haz- 
ards Magazine, 812 Huron Road, 
Cleveland 15, Ohio. Cost is 
$12.50 per copy. 


x * * 
Make News at Beltone 


Appointment of Carl Elliott 
as audiometer representative 
for the eastern territory has 
been announced by David H. 
Barnow, executive vice presi- 
dent. He will cover 20 eastern 
states and eastern Canada and 
will be responsible for sales and 
service of audiometers. 

J. Byron Burton has been pro- 
moted to regional sales director 
of the west central division. 

An electronic acoustic bone 
probe, produced for diagnosis 
of hearing impairments has been 
introduced after cooperation 
with Dr. Heinrich G. Kobrak, 
professor of Otolaryngological 
Research at Wayne State Uni- 
versity. 


NEW BELTONE AIDS 







The new all tran- 
sistor unit shown 
at right is com- 
plete in the tem- 
ple picces of the 
eyeglasses. 


" & 


The Slimette, pic- 
tured at right 
can be fitted te 
one or both ears, 
creating true bi- 
naural hearing. 
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Long- 
Life 


Mallory Mercury Batteries 
to fit all hearing aids 


Transistor, vacuum tube or combination . . . any 

hearing aid you sell or service can now be equipped 

with Mallory Mercury Batteries, standard of the industry 
for long life, fade-free performance and economical 

cost per hour. 


Pioneered and constantly refined by Mallory, 

these tiny but powerful batteries have 

helped to make today’s miniature hearing instruments 
possible. The complete Mallory line includes 

all the sizes and voltage ratings you need to service 
any popular type of hearing aid. 


Always recommend Mallory Mercury Batteries— 
first in the field, and first in performance! 





First in Mercury Batteries 


# 


PR MALLORY &CO Inc | 





PR. MALLORY & CO., Inc., BATTERY DIV. NORTH TARRYTOWN, NY 














An article in Laryngoscope 
gives a progress report on re- 
search to the end of devising 
methods to accurately predict 
loss of hearing for speech. 

Of the four men who worked 
on the problem one is a member 
of SHAA—James H. Delk, B.S., 
of the Delk Hearing Center, 
Sacramento 14, California. 

His three associates are Rob- 
ert R. Quiggle, M.E.A., Aram 
Glorig, M.D., and Anne B. Sum- 
merfield Ph.D., of the Research 
Center, Subcommittee on Noise 
in Industry. 

The title of their paper is 
“Predicting Hearing Loss for 
Speech from Pure Tone Audio- 
grams.” 

The paper points out that the 





Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH - - 


Mid-States SOFTEX EARMOLD 
SOFTEX EARMOLDS have 


swept the nation used conven- 
tionally — Now applied to hear- 
ing aid glasses, SOFTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX was developed by hear- 
ing aid people for hearing aid 
people. 
CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 






600 N. Francis 
Wichita, Kansas 








“The QUALITY Earmold Facility” 
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tendency has been to interpret 
hearing loss primarily in terms 
of speech and there have been 
two major methods. 

One is the attempt to measure 
the loss directly using particu- 
lar samples of speech. The other 
is to use pure tones, interpret- 
ing them into hearing loss for 
speech. 

The research on which the 
paper is based attempted to pre- 
sent a method using pure tone 
thresholds to predict hearing 
loss for a particular kind of 
speech, as a step toward full un- 
derstanding of the pure-tone 
speech relationship. 

The team of researchers 
based their work on audiometric 
data obtained from 20 to 29- 
year-old males, measured with 
standard audiometers. 

Spondee speech reception 
thresholds were measured with 
a calibrated speech audiometer 
and the Central Institute’s Aud- 


itory Test W-1. 

The paper summed up, saying 
the standard error of estimates 
for predictions of hearing loss 
for speech for the group is 5.0 
db. : 

For the predictions made for 
random samples chosen from 
groups of older men, _ the 
standard error of estimate is 
somewhat larger: 6.3 db and 
10.3 db respectively. 

Other forms of a regression 
equation were derived with other 
combinations of pure _ tone 
thresholds. 


The computed weight of a 
given pure tone threshold was 
different for each combination 
of thresholds considered. 


The paper pointed out that a 
measure of threshold of intelli- 
gibility of spondee speech is not 
a measure of ability to com- 
municate by speech because 
communication by speech is 
carried on well above threshold 
levels and spondee word lists are 
not fully representative of 
speech sounds a man must un- 
derstand to communicate verb- 
ally. 


A copy of the report can be 
obtained by writing to The 
Laryngoscope, 640 South Kings- 
highway, St. Louis 10, Missouri. 





tings: “Are Two Ears Better 
Than One?” 

Moderator will be Max El- 
baum, of Erie, Pennsylvania, 
Governor of the Society’s East- 


ern District. Members of the 
panel will be Stanley Foster, 
Cincinnati; Ross Irwin, San 
Antonio; Buel Kent, Wichita, 
Kansas; George Holland, Lub- 
bock, Texas; Irving Kaine, Tor- 
onto; and Joseph Manny, New 
York. 

Then, Dr. Raymond Carhart, 
President, American Speech and 
Hearing Association, Evanston, 
Illinois, will address the con- 
vention on a subject to be an- 
nounced later. 


The afternoon session will be- 
gin with another panel discus- 
sion, on the subject: “What 
Can A Certified Aid Audiologist 
Do To Increase The Acceptance 
And Distribution Of Hearing 
Aids?” 

Members of the panel will be 
Dave Barnow, of Chicago; Rich- 
ard Burger, Clark Briggs and 
L. A. Watson, of Minneapolis; 
Leland Rosemond, of Dobbs 
Ferry, New York; L. M. Myers, 
of Pittsburgh; and Rolf Stutz, 
of Boston. 

The discussion will be open 
to the floor. 

Following this, the conven- 
tion will be addressed by Dr. 
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John Victoreen, of Colorado 
Springs, head of the Victoreen 
Laboratories there. 

Next on the program will be 
a three-part talk on “The Pres- 
ent Status of Clinical Hearing 
Aid Evaluation.” Lead-off 
speaker will be Dr. Maurice 
Miller, Director, Speech and 
Hearing Clinic, The Presbyter- 
ian Hospital, New York. He 
will be followed by SHAA mem- 
bers, A. P. Mynders, of Phila- 
delphia, and Walt Metcalfe of 
Oklahoma City. 

The day’s program ends with 
a talk by SHAA member, D. J. 
Marcucci, of Chicago, on “Hear- 
ing Aids In Nerve Deafness.” 

The last day of the conven- 
tion will open with a business 
meeting, open to members only, 
at which officers will be elected 
and reports given. 

At 11:00 p.m., there will be 
“A Review Of Stapes Mobiliza- 
tion,” by Dr. Samuel Rosen, of 
New York. 

After lunch, Dr. Bruce Proc- 
tor, of Detroit, will describe for 
the convention “Recent Ad- 


vances in Ear Surgery.” 

Final talk of the day will be 
delivered by Ralph Barstow of 
Chicago, the well known busi- 
ness advisor, whose popular 
column has run for several 
years in one of the trade maga- 
zines. 

Credit for this program goes 
to the program committee com- 
posed of SHAA Vice-President, 
Ken Wood, of Grand Rapids, 
Troy Grady, of Detroit, and 
Ken Steeves, of Windsor. 

Wood, chairman of the com- 
mittee, expressed this feeling: 

“We firmly believe that this 
meeting, the Society’s sixth an- 
nual, will be the most interest- 
ing we have ever held.” 

The committee on local ar- 
rangements, under the chair- 
manship of Maurice Shoup, of 
Chicago, held its preliminary 
meeting on July 16th in Chicago. 

Reservation cards for room 
accomodations at the LaSalle 
Hotel, the committee announced, 
were to be mailed shortly to all 
members. 

Members of the local arrange- 





Tt's important 


TO BUY QUALITY 


THAT YOU KNOW WHERE 


ments committee present at the 
preliminary meeting were Norm 


. Wynn of Milwaukee; D. J. 


Marcucci, Charles Lowe, Ed 
Young, and Maurice Shoup, of 
Chicago; Ken Wood, of Grand 
Rapids; and SHAA President, 
Thornton Zanolli. 

Nominal registration fees 
covering the two-day meeting 
and luncheons are to be collect- 
ed at the beginning of the con- 
vention. 

Coming on the two days im- 
mediately prior to the American 
Academy of Ophthalmology and 
Otolaryngology, the SHAA 
meetings will attract many in- 
terested persons who will stay 
over for the Academy meetings. 

Hearing aid manufacturers 
have been invited to hold eve- 
ning meetings with their own 
distributors during the SHAA 
convention. Announcement of 
times for these meetings will be 
made later. 

As we go to press, Maico and 
Audivox have indicated they 
plan such meetings on Friday 
evening. 
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Plan now to attend 





Earmolds 


THE SIXTH 
ANY STYLE + ANY MATERIAL ANNUAL MEETING 
No matter what your requirements as to ear- of the 
mold style or material we can meet your needs 


with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 


ts SOCIETY of HEARING AID 


eMac aoe AUDIOLOGISTS 
Formtex Impression Compound rs 
® Mixes rapidly ® Sets slowly 
® Not tacky ® No ear distortion 


® Absolutely no shrinkage 


October 11-12 
LaSalle Hotel 
Chicago, Illinois 


Use this greatly improved product and 
be convinced. 


Ask for our brochure and 
further particulars 








SCIENTIFIC MOULDING LABORATORIES 


ee 55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 





WATCH FOR PROGRAM 
ANNOUNCEMENT 
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